
TikTok 
Guide



TikTok—it's the latest social media platform that everyone is talking
about. And if you're a business owner, you’ve probably heard that you
need to be on it. While TikTok may seem like a silly fad for kids, with over
a billion active users, it’s quickly become one of the world's most popular
social media platforms. This means for businesses, TikTok offers a
unique opportunity to reach a massive audience.
 

But maybe you’ve never even been on the app, don’t
understand it, or don’t know how to use it. Don’t sweat it! In
this guide we’re going to walk you through everything you
need to know about the app so you’ll be TikToking like a pro in
no time, growing your brand, and having fun while doing it.



What Is TikTok?
TikTok is a short-form video app where users can film, edit, and share
creative and entertaining videos. The app is most known for its users lip
syncing and dancing to popular songs. In the past, TikTok videos could
be up to 3 minutes long but the app has started to roll out the capability
of recording videos up to 10 minutes in length. Users also have the
ability to go live and interact with their audience in real-time. 
 
The app has a massive audio library with a wide range of music and
sound snippets that can be used for videos. However, users can share
videos of themselves talking without music. The app also features filters
and a variety of special effects. 
 
TikTok has been especially popular among Gen Z users, who make up the
majority of its user base. But the app is quickly becoming more and more
popular among millennials and older demographics. The app is not just
for kids anymore—businesses are quickly realizing the potential of
TikTok as a powerful marketing tool. 



How Can You Leverage
The Power Of TikTok 
To Grow Your Brand? 
 
With its fun and engaging format, TikTok is the perfect way for
your brand to share targeted content that resonates and
connects with potential customers. In a sea of carefully curated
Instagram posts, TikTok’s content tends to provide a
refreshingly authentic vibe.
 
By sharing a combination of entertaining and informative
content, you have a chance to show that you’re more than just a
logo, product, or service. You get to show the faces and
personalities behind your brand. TikTok provides an
opportunity to be real, relatable, and to ultimately stand out
from the crowd. 

Build brand awareness 
Grow a loyal follower/customer base
Generate leads
Drive sales 

 
The key is to be strategic with your content and make sure it
speaks to what’s in the hearts and minds of your target
audience. When you do this well you can: 
 

 
With TikTok, you’re able to use creative visuals to showcase
your products and services. The app also has a number of
features that make it easy to promote content such as hashtags,
challenges, duets, trending audios, and paid promotions. 
 

 
So let’s break these down: 



Watch

Hashtags

Like other social media platforms, TikTok utilizes hashtags to categorize content. 
A hashtag is a word or phrase that is preceded by a hash sign (#). Hashtags are 
used to categorize content and make it easier for users to find posts about 
specific topics. 
 
On TikTok, hashtags are used by both individual users and brands to increase the 
visibility of their posts. For example, a user who posts videos about travel might 
use hashtags such as #wanderlust or #tiktoktravel. While a clothing brand might 
use hashtags like #ootd (outfit of the day) or #wiwt (what I wore today) to get their 
clothing seen by more people, just like the brand in the TikTok below:
 

 
Feel free to have fun with hashtags and create unique ones specifically for your 
brand. Encourage your followers to use the hashtags when posting about your 
products or services. This is a great way to build UGC (user generated content), 
which is when users create content about your brand essentially promoting your 
products and services for you. 
 
Every time a user creates content about your brand, it’s expanding your reach to a 
whole new audience. In return, you can offer to share those posts on your page, 
which gives that user more exposure as well. It’s a win-win for both the individual 
and the brand. 
 



Watch

Challenges
 
On the note of user generated content, that brings us to challenges. TikTok users 
love participating in trending challenges on social media. Creating fun challenges 
around your brand is a really effective way to get your audience members 
engaged and posting about what you offer. 
 
A cool example of this is Nike's #bornready challenge which celebrated 
International Women’s Day and invited users to submit videos of themselves
doing what they were #bornready to do for a chance to be featured on the brand's 
TikTok account. Not only did this campaign generate a ton of user-generated 
content, but it also helped Nike connect with its target audience on a deeper level. 
 
Check out what we’re talking about in Nike’s TikTok below: 

TikTok challenges should be creative and engaging, providing users with an 
enjoyable experience that encourages them to participate.
The challenge should be relevant to your brand and target audience, as well as 
align with your brand values.
The challenge should be safe and accessible for all users. 

When coming up with your own challenges to promote your brand, there are a few 
things to keep in mind:
 

https://www.tiktok.com/@nike/video/7073151978578349358?_t=8TzU9MaUuZ1&_r=1


Watch

Duets
 
Duets on TikTok are a great way for brands to get more reach on the app. Duets 
allow users to create a video with another user’s video. Each video will play side- 
by-side in a split screen format like the TikTok below:
 

 
By duetting with popular content creators, there’s a chance the original creator 
will share the video with their followers. It’s also beneficial if users duet with your 
content, as it puts your brand in front of their following. 
 
To duet with a video, simply tap the arrow on the bottom right of the video and 
choose “duet” from the options. Then, record your half of the video and post it. 
Your duet will automatically be shared with your followers. You may be surprised 
at how much reach you can gain for your brand with duets, not to mention they’re 
a lot of fun to make! 

https://www.tiktok.com/@sweetheartalabama/video/7079471720062668075?_t=8TzWCcEbila&_r=1


Hop On Trends
 
If you spend any time at all scrolling on TikTok, you’ll 
quickly recognize patterns. You’re going to notice the 
same audios being used over and over again. These 
are trending audios. 
 
One of the best ways to reach people on TikTok is by 
using trending audios, which are popular songs or 
sound effects that you can lip sync to, dance to, or 
just use as background music over your video. By 
using trending audios, brands can capitalize on what's 
popular at that moment.
 
The TikTok algorithm favors content that uses 
trending audios. It makes your content more 
discoverable, which results in getting more views and 
engagement. And as an added bonus, hopping on 
trends shows your audience that your brand is current 
and stays up to date. 

TikTok business accounts (which we’ll dive deeper into later in this guide) have a 
more limited audio library. So you may not have access to all of the trending 
audios. This is due to the fact that businesses are more likely to promote their 
posts, and the use of certain audios in promoted posts can lead to copyright 
infringements. 
 
But that’s ok! Not having access to all trending audios isn’t the end of the world. 
It’s just an added bonus to use them when you can. 

One thing to note…



Watch

Promoted videos on TikTok are exactly what they sound like —  videos that have 
been paid for to reach a wider audience. Here’s an example of a promoted TikTok 
by a shoe brand (they also used trending audio in this video): 

 
 
 
Brands can use TikTok's promotion feature to boost the reach of their videos and ensure 
that as many people see them as possible. Promoting a post means that it puts your 
video in front of users who are not following you. 
 
The other benefit is that it allows you to target users of specific demographics and 
interest groups. This ensures that the right people are seeing your videos. To promote a 
video, tap on the three dots at the bottom right of the video and choose “Promote” from 
the options that appear.  

 
Then you’ll be taken through the following 3 prompts:

 
 
 
 
 
 
 

Paid Promotions

More video views
More website visits
More followers

What Is Your Goal?

1.
2.
3.

Default Audience: Allows TikTok to choose the 
audience for you.
Custom Audience: Allows you to select gender, age, 
and interests of the audience.

Choose Your Audience

1.

2.

Set Your Budget / Duration
 
Budgets start at $5/day and can be increased from there. After setting your budget you 
will then set the duration, which is the number of days you want to run the promotion for. 
 
The promote feature is a really effective way for your brand to get quick traction on 
TikTok, especially when it comes to growing your follower count and driving leads to your 
website or online store.

https://www.tiktok.com/@nisoloshoes/video/7115153610828254465?source=h5_m&_r=1&checksum=9eec8b3f6b6f52c025d56f6b1d3de2af576b82d006809f869c6bb0286b391c48&language=en&preview_pb=0&sec_user_id=MS4wLjABAAAAq_VfIIMtiylTW5fT2THrgKrlMwTsnwU73XsfFku4zKHGb1KuE_RVOWw1nLECcksJ&share_app_id=1233&share_link_id=4566A62A-E27D-49EB-BDE4-D35FE9491F9D&timestamp=1657901231&tt_from=copy&u_code=dkjllh4ed7fe7l&ug_btm=b5836%2Cb2001&user_id=7009777707220599814&utm_campaign=client_share&utm_medium=ios&utm_source=copy
https://www.tiktok.com/@nisoloshoes/video/7115153610828254465?source=h5_m&_r=1&checksum=9eec8b3f6b6f52c025d56f6b1d3de2af576b82d006809f869c6bb0286b391c48&language=en&preview_pb=0&sec_user_id=MS4wLjABAAAAq_VfIIMtiylTW5fT2THrgKrlMwTsnwU73XsfFku4zKHGb1KuE_RVOWw1nLECcksJ&share_app_id=1233&share_link_id=4566A62A-E27D-49EB-BDE4-D35FE9491F9D&timestamp=1657901231&tt_from=copy&u_code=dkjllh4ed7fe7l&ug_btm=b5836%2Cb2001&user_id=7009777707220599814&utm_campaign=client_share&utm_medium=ios&utm_source=copy


TikTok 
Basics
Ok, now that you’re up to speed 
on what TikTok is and why you 
should be using it to grow your 
brand, let’s give you the rundown 
on how to actually use the app. 



The Feed
The thing about TikTok is that it has a very unique 
feed that draws users in and keeps them scrolling 
for hours. When you log into the app, your feed is
the first thing you’ll see. At the top of your feed, 
there are two options to choose from:

Following
 
This view of the feed will show 
you only videos from the users 
you’re following on the 
platform.

For You Page 

The For You Page is TikTok's 
algorithm-generated feed of 
videos that it thinks you'll like 
based on your viewing history 
and the content you interact 
with. It's constantly updating 
and refreshing with new 
content so you’ll never run out 
of new videos to watch. 

https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113


Switching To A Business 
Account 

Open the TikTok app and tap on the profile icon in the bottom
right corner. 
Tap on the "Edit Profile" button. 
Tap the hamburger icon in the top right corner, then click on
“Manage Account.”
Under “Account Control” tap on “Switch to Business Account.”
From there, you'll be able to enter your business information,
including your business name, website, and contact information. 
Once you've entered all your business info, tap "Done" and
you're good to go!

 
On TikTok, users can either have a personal account or a business
account. We recommend that all brands switch their account to a
business account. 
 
Having a business account on TikTok gives you access to exclusive
features that can help you promote your business, reach new
customers, and boost your bottom line. For example, you’ll be given
the ability to put a website link in your bio, as well as the ability to
promote posts.
 
Here’s how to switch your account to a business account:
 

Pro Tip: Optimize the bio of your profile with a solid 
CTA (call to action). Remember, you can link your 
website, online store, or even a freebie (guide, 
checklist, etc.). You want to direct your visitors to 
take action. You’re limited to 80 characters in your 
bio though, so make it count! 

https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113


How to Record, Edit, 
and Share TikToks

Open the app and tap on 
the "+" sign to create a new 
video.

If you're new to TikTok, you may be wondering how to record, edit, and 
post your first video. We’ll walk you through it, step by step: 

Choose whether you want to 
shoot a new video or upload 
an existing one from your 
camera roll.

If you want to upload an 
existing video, tap “Upload” 
and it will open your camera 
roll where you can choose 
the video.

To record a new video, tap 
on the red circle that’s 
centered at the bottom of 
the screen, or use the timer 
feature on the right side of
the screen.

Add filters, effects, captions, and music to your video as you 
please. The option for filters, effects, and captions will be on 
the right side of the screen. At the top of the screen will be an 
“Add Sound” button. Tap this to browse the music library and
add music to your video. You can add music and effects 
before or after you record the video.

To add text to your video, tap the “Text” option in the top right corner of the screen. Type the text 
you want to add and then customize the text by choosing from the font and color options available. 
Once you’ve added text, you can tap on that text any time to edit it again or set the duration. When 
setting the duration you select when you want the text to appear on the screen in your video and 
how long you want it to stay on the screen. To add additional snippets of text, tap the “Text” option 
in the top right of the screen and create a new snippet. Repeat this as many times as needed. 

1 2 3

4 5

6

When you're 
finished editing, 
tap "Next."

7
Here you have the option to add a caption. Be sure to include a few 
relevant hashtags in the caption box. You will also see the option to 
tag other users in the video as well as the option to add a location. 

8



Choose who you want to share your video with (just friends or everyone) and whether you want to 
post it to other social media platforms like Instagram and Facebook.

9

Tap "Post" when you're ready to share your video with the TikTok community.

10

You can also save your video to “Draft” if you want to come back and finish editing it 
later or want to publish it at a later date. 

11

Watch the tutorial here

Pro Tip: It’s been said that it hurts your reach on 
Instagram if you upload videos with a TikTok 
watermark. So if you want to share your TikTok 
videos to Instagram, the best way to do so is by 
downloading your TikTok video to your phone and 
then use an app like TokSave or SaveTik to remove 
the TikTok watermark from the video. Then take the 
video without the watermark and upload it to 
Instagram. 

https://www.youtube.com/watch?v=fF4hsz_t8ko&ab_channel=SimpleAlpaca
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113


How To Save Audios

 
As you’re scrolling through TikTok you will most likely run across
audios from other user’s videos that you would also like to use. TikTok
actually has a “save” feature where you can save the audio from that
user’s video and use it later. 
 
Underneath the caption on the user’s video, you’ll see the name of the
sound or audio that is playing in the video. Tap on the name of the
audio and then tap “Add to Favorites.” Then when you want to use the
audio for your own video, you’ll go into your audio library and tap on
the “Favorites” tab. This is where you’ll find all of your saved audios.  



At this point, we hope you’re feeling a little excited about the 
opportunity TikTok presents for gaining massive reach for your 
brand. And while you may be excited, you may also be wondering 
what the heck you’re going to post…

That’s why we’ve dedicated an entire guide to content ideas. In our 
Content Creation Ideas guide, we list out 20 of our favorite content 
ideas that can be tailored specifically for TikTok videos. And the 
best part is that these ideas can be used over and over again! Grab 
your free copy here.

TikTok Content Ideas



P O W E R E D  B Y :  

A  B r u n c h  a n d  S l a y ,  L L C  C o m p a n y
b a s m e d i a . n e t

There you have it! That’s TikTok in a nutshell. We hope this
guide has provided you with enough information that you now
feel comfortable hopping on the TikTok train that’s rapidly
accelerating. More and more users are joining the app every
day and it doesn’t look like TikTok will be going anywhere
anytime soon.

With that being said, we understand that you’re busy running
a business and you may not have the time or resources to
create your own social media or online content—that’s where
we come in. At B A S Media, we offer a variety of marketing
and branding services that are affordable.

You don’t have to break the bank to grow your brand. Take a
moment and check out our á la carte BENTO marketing
offerings where you can select your budget and choose only
the services you need.

Let us help you grow your visibility and attract more
customers. 

@ b a s m e d i a u s

https://basmedia.net/
https://bentomarketing.net/our-services/

