
Repurposing 
Content Guide



As a business owner, you know that you need to
be present on social media. But let's face it,
creating fresh, engaging content consistently is
time-consuming and daunting when you have a
business to run. Fortunately, there is a solution:
repurposing! 

Repurposing content allows you to
get more mileage out of the content
you already have, saving you
valuable time and resources.

This Guide will walk you through the 4 simple steps to
repurposing so that you can quickly become a content-
creating machine and grow your brand! 



WHAT EXACTLY IS 
REPURPOSING CONTENT?
Repurposing content is the process of taking an existing piece
of content and reusing it in a new format. 

The truth is, there's no need to reinvent the wheel every time
you want to post something new on social media. It’s far more
effective to batch create content by repurposing your already
existing material in new ways. 

The truth is, there's no 
need to reinvent the 
wheel every time you 
want to post something 
new on social media. 



BENEFITS

 
With repurposing, you can target multiple audiences 
with a single piece of content. Plus, just imagine not 
having to start from scratch each time you want to 

post on social media!
 

 
 

The benefits of repurposing content are numerous, 
but some of the most noteworthy are: 

 

Increased reach
Increased 

Engagement

Helps You Show Up 
Consistently For 

Your Audience 
(Staying Top Of 

Mind) 
Saves You Time!



SO, HOW DO YOU GOSO, HOW DO YOU GOSO, HOW DO YOU GO    
ABOUT REPURPOSINGABOUT REPURPOSINGABOUT REPURPOSING    

CONTENT?CONTENT?CONTENT?
   Follow the next four steps:



Blog Posts
Images
Infographics
YouTube Videos
Podcast Episodes
Webinars
Facebook or IG Lives

Look at your existing content and see if there's anything that
can be repurposed for social media. This might include:

Note:
The content you repurpose doesn’t have to be content that
you’ve already posted or published to a platform. You most
likely have loads of untapped content just sitting in your
camera roll or on Google Drive. Don’t be afraid to dig way
back and see what gems you stumble upon! 
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TAKE INVENTORY OF THE 
CONTENT YOU ALREADY HAVE

BASMEDIA.NET

Pro Tip:
Find pieces of content
that have performed
well or gotten a lot of
engagement. 
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Facebook
Instagram
LinkedIn
TikTok
Twitter
Pinterest
Podcast
Other

Decide which social media platform(s)
you want to repurpose the content on:

CREATE A PLAN 
FOR HOW YOU 
WILL REPURPOSE 
THE CONTENT
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Once you've identified the content you want to repurpose, and the
platforms you’re going to repurpose it for, the next step is to
condense that content down into a more digestible format. 

The type of format—video, image, audio clip, written post—will
depend on the platforms you’re posting to.

The key is to understand how people consume content on each
specific platform and then adjust your content accordingly. Adapt
the content so that it is native to the platform and appeals to the
audience that uses that platform. 

Remember: Social media users love bite-sized content that
provides value! Pick the high points of your content to repurpose.
Give your audience the juicy stuff so they’ll want to see more! 

BREAK DOWN YOUR MATERIAL INTO 
EASILY DIGESTIBLE MICRO-CONTENT
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Turn a blog post into a series of social media posts for IG, FB, or
LinkedIn
Repurpose a YouTube video by editing it down into shorter clips
to share on Instagram Reels or TikTok. 
Create a Twitter thread based on a popular Facebook post. 
Create an infographic—take the key points from your content
and turn them into a visually appealing graphic that can be used
on your stories or highlights. 
Take key excerpts from an interview or podcast and turn them
into quotes, statistics, etc. 
If you have a written post or article that would make for a great
video or audio clip, consider recording yourself reading it or
walking through the main points.

Examples:

ONE piece of long-form content can provide you with a week’s
worth of content across your platforms, or more! So how easily
could you make a month’s worth of content? 

BREAK DOWN YOUR MATERIAL INTO 
EASILY DIGESTIBLE MICRO-CONTENT



START SH
ARIN

G

Views
Likes Or Reactions
Shares
Saves

Once you've created your repurposed content, it's time to
post it! 

Be sure to include a strong CTA (Call To Action) in your
posts. Include a link to the longer-form, original content
piece that you’re repurposing.

Example:
If you’re posting a short audio clip from an interview, your
CTA could be: “Click the link in my bio to listen to the full
interview on our Podcast.”

This encourages your viewers to consume more of your
content which allows them to better understand you, your
brand, and what you have to offer. 

Also, don’t be afraid to test different formats of repurposing
content. Pay close attention to what types of repurposed
content get the most attention and engagement. 

Check out your post analytics:

If you find that repurposing your content in a certain format
on a platform works, do more of that. Give your audience
what they love! 
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By following these content repurposing
steps, you can ensure that your social
media presence is always fresh and
engaging. Not to mention, you’ll be
able to connect with multitudes of new
people who may not have seen your
original content otherwise. 



P O W E R E D  B Y :  

A  B r u n c h  a n d  S l a y ,  L L C  C o m p a n y
b a s m e d i a . n e t

Still feeling overwhelmed at the idea of having to
create lots of content? Let us help!

At B A S Media, helping brands solidify their online
presence by strategically crafting their unique voice
into engaging and educational social media content
is our passion. Contact us to learn more about our
social media marketing services and how we can
help you slay the content game! 

You can also learn more about us on our website
https://basmedia.net/ and while you’re there, feel
free to snag more of our marketing resources! 

@ b a s m e d i a u s

https://basmedia.net/contact-us/
https://basmedia.net/

